Loss Prevention with drs
drs/PQS Self-Checkout
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Advanced Computer Vision for Self-Checkout
— Real-time loss prevention that integrates
seamlessly into your existing workflow,
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Al-powered vision technology identifies missed items and
scanning errors in real-time — stopping loss before it leaves the .
store, while keeping the checkout experience for your honest Leftin
basket

customers.
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Protect Margins Without
Slowing Down Customers

Privacy by Design

Image processing is performed locally in the store or on the _
Scandit Detects

checkout kiosk itself to minimize data transfer and maximize
security.

Built-in anonymization and privacy features make the system
safe, secure, compliant with GDPR and enable a continuous im-

provement and quality management.

The Cost of “"Honest” Mistakes is multifold

The Margin Gap: Shrink at self-checkout is disproportionately
higher than at manned lanes. Unseen “honest mistakes” are a Benefits
direct, daily hit to your profit.

O Protect Revenue from losses

The Labor Bottleneck: Staff are stretched thin supervising check-
out areas and operating lanes, sacrificing high value customer O Increase customer autonomy

service for manual overrides. O Maintain Store & SCO staffing level

The Customer Friction Trap: Random checks and wait-for-as- O Continuous impro\/ements maintaining privac\/
sistance loops increase checkout times and frustrate your best

customers.

Elevated Customer Experience

A seamlessly integrated user interface guides the customer to
re-scan the missed item and continue the checkout process

Terminal 2 + Product Alert . 0045 MIN
smoothly.
No Scan
Heinz Beans Original Store staff is informed on mobile devices to provide assistance

and customer service to resolve losses effectively.
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